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Customer Insights

- Scandinavians in general and Danes in particular, now
tend to go on 1 long travel + 2-3 mini vacations
during a two years period

- They seek “a break from daily life” with time to
experience

2> Value City experiences

2> New microtrend where respondents found it
attractive to combine the city vacation with a full-day
hike- or bike-trip outside the city...and the return to
have a drink and a nice dinner




® Goteborg
3 t 36 min, 0-1 skift

® Kobenhavn

Customer Demands

@_Hamburg 4 t 46 min, O skift

./ - Mini Vacations not to exceed 6-7 hours travel time,
g “;’““m“““'“‘l"'“‘” preferably with no or 1 shift
@

Hannover

e - In Main Holidays longer travels are appreciated

as a part of the experience

SN & t 45 min. 0-2 skt - Approx 30% prefer the adventure Interrail offer
el & s UL 13 i 02 - Approx 70% prefer P2P travels, 1-2-3 shifts
When Fehmarn @ Daézin 9t 13 min, 0-2 skift ] _ _
el e & \ - The typical traveler are traveling together with a partner

reality - ® DPrag 111, 0-2 skift or with 1-3 friends

traveltime is
reduced by 2
hours

Miinchen @
11 t 45 min, 1 skift
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Baltics are for Danes
"Interrail-arena”

Great because of longer stays
The affinity of travelers are high
Like slow travel

The Baltics offers "3 capitals in a row”
and easy access to wildlife experiences in
between - serving the microtrend

DSB cooperate with other operators to
make smoother connections
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Internationale billetter
P2P and Interrail

. Interrail only

. No sales
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