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“Less Carbon -
Double the Fun: Building the

Why the Baltic sea is perfect for
regenerative tourism? ‘

* Small-scale companies
* Love for the place

+No over-tourism (yet)
* High respect for nature and culture
* A lot of initiatives going on
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Results by launch ~ Results by respondent

1. Where are you from (country)? (Single choice) * = |

79/79 (100%) answered -~ O skipped
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2. Which city you're from? (Short answer) *

79/79 (100%) answered - 0O skipped
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3. How are you feeling today? (Single choice) [

73/79 (92%) answered - 6 skipped
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@ Optimistic (powered by coffee @) Curious, caffeinated, and here for good ideas @ Somewhere betwi 4 1/3 p

Options Responses &
Optimistic (powered by coffee @ ) 17/73 (23%)
Curious, caffeinated, and here for good ideas 36/73 (49%)
Somewhere between inspired and still waking up 10/73 (14%)
Ready to regenerate... or at least pretend convincingly :) 5/73 (7%)
Let's see where this takes us % 5/73(7%)

4. What do you see as the biggest potential of regenerative tourism in your destination? (Long answer)

51/79 (65%) answered - 28 skipped
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5. Rearrange in order of importance to support your work towards regenerative tourism development (please rank
them from 1 to 5)

(Rank order)
57/79 (72%) answered -~ 22 skipped

Case studies |11

Practical t... |1

New kPis | - I —
strategy re.... [

0 10 20 30 40 50

Self-assess...

B 7 - Not so important 233 84 5 - Absolutely important!

1 - Not so >-
Options 2 3 4 Total %
important Absolutel...
Strategy recommen... 1(2%) 4 (7%) 10(18%) 17 (30%) 24 (43%) 56
Self-assessment tool 0 (0%) 10 (19%) 10 (19%) 18 (34%) 15 (28%) 53
New KPIs 5(10%) 6(12%) 6 (12%) 19 (37%) 16 (31%) 52
Practical tool for re... 0 (0%) 2 (4%) 5(10%) 13 (25%) 32 (62%) 52

Case studies 1(2%) 1(2%) 6 (12%) 10 (19%) 34 (65%) 52
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