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Has Sust a ina ble Tourism  
Becom e Too Techn ica l?

 CO ₂ measurement , certifications & 
environmental claims

 Sustainability ≠ h igher cost s or
prem ium product s

 Resource efficiency & business va lue

Product developm en t a nd m a rket ing go
ha nd in  ha nd



Changing choices vs. cha nging
t he condit ions for choice

Bike excursion in  Ka driorg Pa rk 

 Va lues, iden t it y & socia l norm s
 Ha bit s, conven ience & lim it ed a t t en t ion
 Sust a ina ble t ravel in t en t ions

(Booking.com et c.  su rveys)
 Invisible sust a ina bilit y – sm a ll cha nges, 

rea l im pa ct



From awareness to action

Clinedest Pilot 1 workshop in spring

6 companies with various fields of 
activities participated in our workshops .

Main goals were :  
Mea surem en t  a s a  st a r t ing poin t  

underst a nding opera t ions a nd
em issioon sources

 Using pra ct ica l t ools a nd sha red lea rn ing
 Finding opport un it ies for low er-Im pa ct

va lue crea t ion



Valuable lea rn ings - w hen
m ea surm en t cha nges
perspect ives a nd lea ds t o
ret h inking

„Õrrekese  Õpit uba“ t he crea t ive experiences

 LED ligh t ing — a  fu ll syst em upgra de
m ay be m ore beneficia l t ha n repla cing
bulbs one by one.

 Shea but t er from Gha na  — t ra nsport  
ha s a  ca rbon cost , bu t sourcing
support s w om en’s livelihoods a nd fa ir
pay.



From Individua l Act ions t o
Dest ina t ion -Wide Cha nge

 Individua l businesses ca nnot  t ra nsform  
consum pt ion  pra ct ices a lone

 Ava ila bilit y · visibilit y · m ea n ing
 Business ca pa cit y + sha red visit or 

experience
 DMO a s fa cilit a t or a nd long-t erm  pa rt ner

CliNeDest  focus on  bu ilding business capabilit ies; Est on ian  
Breakfa st  ca m pa ing a im is t o shape sha red visit or 
experience

„Bunfest “ – Shorve buns ca m pa ign in  Ta llinn  during low sea son (ja n-feb)





Value crea t ion  does not  have t o  
st a r t  w it h  com m unica t ing 
sust a ina bilit y.

Est on ia n  food ca m pa ign – Nordic Hot el Forum  

 Loca l food = cu lt u re , iden t it y, qua lit y 
a nd experience

 Mea ning before  environm en t a l 
m essa ging

 Product  experience a nd 
com m unica t ion  belong t oget her

 A visible  loca l choice w it h in  a n  exist ing 
service



LessCa rbon , More Va lue
DMO perspect ive

Tow n Ha ll squa re pop -up pa rk in  sum m er 

 Resource resilience

 Business con t inu it y

 Qua lit y &repu t a t ion

 Collect ive responsibilit y

 Sust a ina bilit y for everyone



Kiitos! Nähdään 
pian  Ta llinnassa !

Kiit os! Nä hdä ä n pia n
Ta llinna ssa !

See you a ga in in  Ta llinn !
Tha nk you!
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