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Stewardship & Relevance
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Shared Ambition for Oulun Region Travel
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The
"Shitty City"

*A good place to live
is a good place to visit
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The HUB

Location...
Location...

Location...

We are stronger together!



Travel Responsibly in
Oulu and Pohjola Route
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Caring

Dear Human. It's me, the Earth.

Would you please take good care of

me while traveling

Visit Oulu donates 5 % ® - ~“ "
of the sales of each (X 1N o> |
Pelekaakkonaa chocolate = : , (] =3
bar to WWF Finland’s work © ® '
to protect the arctic nature WWF — 0“‘
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Committed

"“OULU is a home of people who like to choose their own
paths and do things differently. We are the ones who
created the modern mobile technology and are forerunners
in 6G. The ones who made up the quirky Air Guitar World
Championship to promote the message of world peace, and
who are now nominated as the European Capital of Culture
2026. In Oulu, life is an adventure, filled with rich tones of
creativity and the magic of pure northern nature. We
welcome everyone like an old friend, so please come and
enjoy the laid-back, creative atmosphere of our beautiful

seaside city.” - Visit Oulu



Inspiring

Pelekaeaekkoenaeae?

This question asked in the local dialect is a welcoming

dare for the visitor. The direct translation is "Are you K6N
afraid?” Try and pronounce it!
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Inclusive

Diverse, Accessible &
Welcoming
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Is your air guitar ready to rock?
Oulu is a place of wild creativity

Creativity runs high in the waterways of Oulu, so much so that we've been
nominated the European Capital of Culture 2026. So take it all in and dive
into the culture and events while you're here!




Leading through knowledge
Part of EU Smart Tourism initiative.

Simplify, beautify, storify...
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Email: yt@visitoulu.fi

Tel. +358 40 546 6283
Linkedin:
www.linkedin.com/in/kivisaari
Twitter: @Kivisaari

www.visitoulu.fi
www.pohjolaroute.fi
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